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64% of consumers have 

made a purchase decision 

based on social media 

account. 

. 

 

 

 

 

“Getting the Like 

is easy. It 's a light 

action. Anything 

else requires 

trust .”   

    - Jon Loomer 

 

Anker Innovations has announced 

Olympic medallist shuttler Saina 

Nehwal as its brand ambassador. The 

year-long deal will see Nehwal to be a 

part of a 360-degree nation-wide 

multimedia campaign. Anker 

Innovations is an umbrella of five 

brands – Anker, Soundcore, Nebula, 

Eufy and Roav. The brand is focussing 

on key touch points across the country 

to cater to its discerning consumers, 

with a range of innovative products 

and solutions, it added. 

 

ANKER INNOVATIONS ROPES IN 

SAINA NEHWAL AS BRAND 

AMBASSADOR 

 

Restaurant solution Dineout, has 

released a report unveiling that 

Indians dined out 4.5 times in year 

2019 as compared to 2018 through 

Dineout platform with almost 60% of 

them dining over the weekends. In 

2019, close to 4566 tables were 

reserved per hour across Indian 

cities including metro and non-metro 

cities and while the average bill 

value for dining out was Rs.1600, for 

ordering in it was Rs.300. 

 

INDIANS DINED OUT 4.5 TIMES 

MORE IN 2019 VS 2018: 

DINEOUT FOOD REPORT 

 

RAPIDO EARMARKS RS 200CR 

IN MARKETING SPENDS FOR 

2020 

 
Ride hailing company Rapido, that 

provides bike taxis in more than 80 

cities across India, will be spending 

nearly Rs 200 crore on marketing in 

2020. This is a marked jump from the 

Rs 50 odd crore it spent on marketing 

activities in the past. This year will 

see Rapido launch its first above-the-

line campaign with presence across 

traditional and new media. This 

includes a television commercial, 

print ads, and radio spots. 

 

CLINIQUE ANNOUNCES EMILIA 

CLARKE AS FIRST GLOBAL BRAND 

AMBASSADOR FOR SKINCARE AND 

MAKEUP 

 
 

 

Dermatologist brand Clinique, has 

announced    actress     Emilia      Clarke as 

their  first  global  brand    ambassador                                   

for skincare and makeup. The  brand has 

already Bollywood Actress Radhika 

Apte as its first brand ambassador for 

India. The first skincare campaign with 

Emilia Clarke is for the Clinique iD 

collection. Clinique iD collection now 

delivers 20 unique combinations allowing 

consumers to create their own custom-

blend moisturizer to hydrate and treat 

their unique skin concerns. 

https://brandequity.economictimes.indiatimes.com/tag/moisturizer
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IPROSPECT INDIA BAGS 

GLOBAL MEDIA MANDATE OF 

VFS GLOBAL 

 

 

Digital performance agency from the 

house of Dentsu Aegis 

Network (DAN), iProspect India has 

been partnered with VFS Global as its 

global media agency.The digital 

agency will now work with other DAN 

specialists – Carat and Posterscope – 

to service the account. While Carat 

will lend its services in media, 

Posterscope will handle the brand’s 

out-of-home mandate 

 

 

JOY PERSONAL CARE URGES 

#JUSTHIREONE ACID ATTACK 

SURVIVOR THROUGH A NEW 

CAMPAIGN 

 
Joy has started a campaign called 

#skinofcourage which will highlight 

the empowerment aspect of an acid 

attack survivor’s life. In this 

campaign, one of the key initiatives 

is #JustHireOne wherein Joy will hire 

3 acid attack survivors and will also 

urge CEO and HR heads to consider 

these survivors while hiring talent. 

The employment drive was 

conceptualised by Grapes Digital. 

FOOD AGGREGATORS AREN'T 

RESTAURANTS' ENEMIES: 

MERRILL PEREYRA, MD PIZZA 

HUT INDIA 

 Restaurants should stop treating 

aggregators as their “enemies” and 

instead look for solutions to work 

together, says Pizza Hut India 

managing director Merrill Pereyra. 

Many restaurants have been at 

loggerheads with popular aggregators 

such as Zomato, Swiggy and Uber 

Eats since August last year with the 

restaurants accusing aggregators of 

resorting to deep discounting, data 

masking and charging uneven 

commissions. For the last reported 

third quarter ended September 30, 

2019, Pizza Hut India had reported 

systems sales growth of only 2%.  

.  

 

KURKURE ENGAGES  BIGG-

BOSS CONTESTANTS IN 

'CHATPATAPAN’  TASK 

 
PepsiCo's snacks brand, Kurkure has 

announced its association with Bigg 

Boss with 'Kurkure Vigyapan Mein 

Chatpatapan’ Task for its contestants. 

According to the company, staying 

true to the brand’s essence, the 

housemates of the show were divided 

into teams for the ‘Kurkure Vigyapan 

Mein Chatpatapan’ Task, wherein 

they were asked to try their hands at 

creating their own Kurkure 

advertisements while bringing alive 

the brand’s off-beat and one-of-a-kind 

positioning, ‘Khayaal Toh Chatpata 

Hai’. 

 

 

 

 

 

Everything you say to 

Siri is sent to Apple, 

analyzed and stored. 

 

 

 

 

 

Starbucks  round  tables 

were created   specifically 

so   customers   would   

feel less alone. 
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THE STATE OF 'BRAND INDIA' 

 

XIAOMI PLANS PREMIUM PUSH IN 

INDIA THROUGH MI 

 It is the best of times and the worst of 

times. Brand India is taking a beating, 

Indian CEOs are making a global 

mark. India is growing at 5% which is 

still better than many Western 

countries but way off the projections 

that had been made. Globally news of 

the slowdown seems to be kicking in. 

At home, news from the capital and 

various other states isn’t good. 

NRC/CAA etc and the economic 

slump has severely affected us. 

 

Chinese smartphone maker Xiaomi 

will double down on its premium bid in 

India in 2020 and wants to establish its 

Mi brand for products in pricier 

segments, including smartphones and 

televisions. It aims to continue to serve 

the mass market through its Redmi 

sub-brand for smartphones.Under the 

new strategy, Xiaomi, which has so far 

focussed mainly on the affordable 

segment to become India’s top 

smartphone brand, will launch a 

number of premium phones under the 

Mi brand. Besides, it will expand the 

smart TV range with big-screen 

premium products. 

 

 

 

 

 

The ‘new car smell’ is 

composed of  over 50 

volatile organic 

compounds. 

 

 

 

 

 

 

Adding /4 to the end of 

Facebooks URL will take 

you to Mark Zuckerberg’s 

profile. 

 

 

 

 

   FAILURE STORY OF THE FAMOUS APPLICATION POLAROID 

                                       

 

Polaroid cameras were popular for a while, but the technology was clunky, and the 

quality of the photos that Polaroid cameras took wasn’t that good.  Polaroid was 

seen as a gimmick or a toy.  Something you would pull out at parties to play around 

with, but not something that was a substitute for a proper camera.Polaroid blocked 

other companies from entering the instant picture market, filing a lawsuit against 

Kodak when they tried to launch their own instant camera. If they hadn’t filed this 

lawsuit, then perhaps the market would have grown and people would have taken 

them seriously.  The final blow for the brand came when cheap digital photography 

became available. 
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Haagen-Dazs- Invented to sound Danish ( even 

though Danish doesn’t use umlauts) the foreign 

sounding name of this American ice cream was 

chosen to position it as a premium product. 

 

   

The Swan and Mallard restaurant logo takes the 
idea of visual mastery to another level. Not only 
is there a black mallard hiding in the negative 
space of the swan, but the swan forms an 
ampersand. 

 

 

HIDDEN MEANING BEHIND COMPANY BRAND 
NAME 
 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

https://www.behance.net/gallery/16797627/The-Swan-Mallard

